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Microsoft’s Rights Management

by ROBIN PEEK |

e're entering a new turn on the
wild and thorny digital rights
management thrill ride. Now

the debate moves to the desktop—at least
if Microsoft has its way. The company has
just started releasing key components of
its Rights Management Services (RMS) of-
fering, which was originally announced in
February. This software solution is part of
Microsoft’s strategy to embed “next-gen-
eration secure computing base” technolo-
gies across its product line. And if you use
Windows, RMS will eventually come to
your desktop.

Microsoft's approach to RMS is quite
far-reaching. It covers everything from an
individual’s ability to restrict an e-mail
message from being forwarded to large-
scale publishing solutions. Like the digi-
tal rights management approaches we're
already using, Windows RMS can limit
the ability to print, forward, and edit doc-

uments. But unlike some solutions, per-
missions can vary. For example, they can
expire a “number of days after publishing
or at regular intervals, requiring [the] ac-
quisition of a new license.” Moreover, these
permissions can also differ from user to
user so that one may be allowed to print,
while another isn’t. And the policies can
be centrally enforced and man-
aged by the use of templates
that Microsoft says are “easy
to create and deploy.”

But not surprisingly, there’s
a catch. In order to successfully
employ much of this functional-
ity, the organization must be us-
ing Microsoft’s Server 2003. Ac-
cording to the company, deploy-
ing RMS for Windows Server
2003 allows Office 2003 users to easily
take advantage of this technology.

In fact, many analysts have concluded
that Microsoft is betting on RMS to help
generate interest in Server 2003 and the

newly released Microsoft Office 2003.
According to the Neteraft 2003 survey
“Market Share for Top Servers Across All
Domains,” Microsoft was second in mar-
ket share (24 percent) to Apache (65 per-
cent). Since last year, Microsoft’s market
share has actually declined slightly in
relation to Apache’s.

In September, Microsoft re-
leased the Rights Management
Add-on (RMA) for Internet Ex-
plorer. RMA allows the browser
to use information and appli-
cations that require Windows
RMS technologies. Installing
the RMA client places software
on your computer that allows
it to respond to requests for li-
censes and keys. This is part of
a series of technologies that Microsoft is
calling Information Rights Management
(IRM) tools.

I went to the Microsoft site and down-
loaded the client, but I suspect that most
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people will not need to do this. Microsoft
has a built-in mechanism for updating
the browser. This will allow files to be
shared with those who don’t have Office
2003. The IRM viewer works only if the
recipient has permission to read the file.
At the time of this writing, I found no

IRM could return
us to the days of
print, maybe even
to the days before
photocopying. |}

demonstration at the Microsoft
Web site that illustrated the features of
this client when it’s actually deployed.

Locking Down Office 2003

Another part of the Information Rights
Management equation is the venerable

(continued on page 18)

B Internet Insights

Digital Ready-Reference
Sources in Spanish

by PETER JACSO |

probably should have written this col-

umn for the September issue of Infor-

mation Today, at the start of Hispanic
Heritage Month. The need for Spanish-lan-
guage digital reference sources keeps grow-
ing, as does the U.S. Hispanic population.
Similarly, the proportion of Hispanics who
use the Web—and who get secondary and
postsecondary degrees—keeps growing,
Luckily, there are quite a few good and ex-
cellent digital reference sources in Span-
ish, many of which (especially
in the dictionary and encyclo-
pedia categories) are free or af-
fordable even for individuals.

The Library Market

There are four well-known
players that serve the library

erence sources in Spanish: Gale,
Grolier, World Book, and Micro-
soft. Gale (the sponsor of my Digital Ref-
erence Shelf column on its Web site), in
cooperation with Oceano Group, offers the
Consulta database, which is by far the
most comprehensive digital ready-refer-
ence collection. It has more than 100 gen-
eral and special encyclopedias, dictionar-
ies, handbooks, and almanacs. Consulta
is ideal for large colleges with extensive
course offerings in Spanish and for pub-

lic libraries with large Spanish-speak-
ing populations.

Historically, Grolier was the first to
launch in the U.S. a digital encyclopedia
in Spanish: the Nueva Enciclopedia Cum-
bre en linea, a good, well-illustrated re-
source for high school students and Span-
ish-speaking adults. Grolier strongly em-
phasizes its Latin American focus, but I
think the Iberia-independence card is over-
played by omitting some important issues
and people related to Spain. For example,
it ignores Jorge Semprun, Spain’s most-
lauded contemporary novelist.
Grolier’s search software is very
good, except for its inability to
handle the Spanish diacritics in
the queries. However, the inter-
face for the separate American
Heritage LaRousse Spanish Dic-
tionary: Spanish/English Eng-
lish/Spanish (which should be
integrated with the encyclope-
dia) is poor. Grolier also rec-
ommends the encyclopedia for
grade schools, but I think its language
is too difficult for those students. World
Book’s curriculum-based, basic-Spanish-
language Enciclopedia Estudiantil Hal-
lazgos may be better for younger students.

Microsoft has a Spanish-language En-
carta both on CD-ROM and on the Web. It
isn’t merely the Spanish translation of its

(continued on page 19)

Copyright and Sovereign Immunity

by GEORGE H. PIKE

s a member of the academic com-
A munity who pays attention to

copyright developments, I often
find myself torn between competing in-
terests. Copyright owners can and should
generate income from others who want
to use their property. However, this is at
odds with certain limited, free uses of
copyrighted material—generally uses that
are perceived to offer a societal benefit.
The increasing role and value
of copyrighted content in mod-
ern society serves to enhance
this conflict.

Yet another copyright con-
flict, primarily involving the
academic community, is catch-
ing the eye of Congress as work
progresses on the Intellectual
Property Protection Restoration
Act of 2003. This act would re-
quire states to waive their inherent sov-
ereign immunity from liability for copy-
right infringement as a condition of being
able to collect damages for infringements
of their copyrights.

Protection from Lawsuits

Sovereign immunity is an old concept
that protects a state and its officials
from being sued for their actions. The in-
tent is to shield government agents from
the risk of liability for their legitimate
actions in furthering legitimate govern-
ment responsibilities.

It’s not an unlimited immunity, how-
ever. Sovereign immunity applies to those
acts that are part of the government’s re-
sponsibility and does not apply to acts that
are beyond the scope of the government's
duties. For example, a municipal assessor
is immune from liability for trespass if he
goes on your property to conduct an as-
sessment. However, if he steals your prop-
erty while conducting the assessment, the
theft would be outside his duties and the
immunity would not apply. Governments
can also agree to be sued. Most
state and federal governments
have agreed to be sued for neg-
ligence and other damages.

Freedom to Infringe?

In the intellectual property
arena, however, results have
been mixed. Several court ac-
tions through the 1970s and
'80s suggested that suits for copyright in-
fringement could be barred by sovereign
immunity on the grounds that the state
was protected from liability in its official
capacity, even when such acts resulted in
copyright infringement, In the "90s, Con-
gress attempted to clarify the situation
by passing a series of laws declaring that
states would not be immune from liabil-
ity for infringement. In 1999, however,
the U.S. Supreme Court held that those

laws exceeded Congress’ power and over-
turned them.

(continued on page 20)
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successful English-language encyclopedia,
but is enhanced for topics related to Spain,
Central America, and Latin America. A con-
cise online version used to be free, but as of
this summer it’s only for subscribers of the
MSN 8 service. This bundling is not neces-
sarily a smart idea, as potential users of this
very good encyclopedia may not want to
switch to MSN 8. Surprisingly, Microsoft’s
choice, Langenscheidt’s bilingual Spanish/
English dictionary, is not a good one.
Many of the dictionaries bundled with
encyelopedias and reference suites are also
available free of charge on the Web (see be-
low). The one exception is the bilingual Con-
cise Oxford Spanish Dictionary, which is
available on the Web only as part of the Ox-
ford Reference Online service. It received
the best score on my benchmark test, but a
free product, the bilingual Collins Concise
Spanish Dictionary, was very close to it.

The End-User Market

Free, high-quality monolingual and
bilingual Spanish dictionaries abound on
the Web. I'll mention only the best ones.
The most respected dictionary is the Dic-
cionario de la Real Academia Espanola.
The Royal Spanish Academy does not yet
make the current edition available, but the
previous edition more than suffices (most
of the time) for authentic definitions. Ed-
ucaterra’s Diccionario Enciclopedico deliv-
ers what its title promises: relatively long
and fact-filled entries, even about geo-
graphic names and people who are typi-
cally excluded from general dictionaries.

GrupoSantillana Publishing’s Diccion-
ario Salamanca de la Lengua Espanola
is smaller but features good usage notes
and illustrative sample sentences. Too
bad that it uses less than stellar freeware
for searching, and its results display is far
from perfect. On the other hand, the SIG-
NUM Thesaurus has superb content for
synonyms and antonyms, with an equally
superb Java-based interface that displays
perfectly laid-out results. Vox’s monolin-
gual dictionary does not have sample sen-
tences but does have excellent definitions.
It covers not only the general meanings
of words but also the special meanings in
sciences and social sciences, and includes
definitions for idiomatic phrases as well.

Vox also has a Spanish/English and
English/Spanish dictionary along with
other bilingual versions for French, Ger-
_man, italian, and Catalan speakers (which
are all bundled with Consulta). There is
also a fee-based version of Vox's suite of
dictionaries, but the free one is so good
that you may not need the enhanced, sub-
scription-based features, unless you do
Hispanic studies. The American Heritage
bilingual dictionary, which is part of the
Nueva Enciclopedia Cumbre en linea, is
freely available in a better implementa-
tion on Yahoo! Reference. In my bench-
mark test, the free Collins Concise Span-
ish Dictionary scored almost as highly as

the best in the league, the fee-based Ox-
ford Concise bilingual dictionary.

I left the best for last: the Enciclopedia
Universal en Espanol. It's a new encyclo-
pedia that was created a few years ago by
600 invited specialists. | am very skepti-
cal about new encyclopedias, such as Nu-
pedia, the various Wikipedias, and ency-
clopedias made during someone’s lunch
break, but this one impressed me. It had
hits for all of the topics and people in my
test. More importantly, the articles’ sub-
stantial and impressively up-to-date con-

tent had appropriate details presented in
a refreshing style (except for celebrity bi-
ographies, when it sometimes gets a bit
into the tabloid realm). It’s icing on the
cake that this encyclopedia perfectly in-
tegrates a version of the Royal Spanish
Academy dictionary, often enhancing the
dictionary entries with additional sample
sentences to illustrate usage. 1T happily
pay about $25 for a yearly subscription.

You can find an in-depth, illustrated re-
view about the Enciclopedia Universal en
Espariiol and the Collins Concise Spanish
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Dictionary in the Gale archive at http:/
www.galegroup.com/servlet/ReferenceRe
viewSearchPageServlet. You can search in
one fell swoop some of the above-mentioned
dictionaries and encyclopedias using my
PolySearch Engine (PolyBuscador in Span-
ish) at http//www2 hawaii.edu/~jacso/extra.

Péter Jacsiis a professor of library and
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information science at the University of

Hawaii’s Department of Information and
Computer Sciences. His e-mail address is

Jacso@hawaii.edu.

Without A Database
There Is NO

Information
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Face it...without an accurate and comprehensive
database, you have NO information to process.

A database is the heart and soul of information
management. We have the best...that's why 4 million
customers use our database to grow their business.
infoUSA has the world’s finest databases to help
you in information management.

14 MILLION BUSINESSES DATABASE
The Most Accurate Database Compiled!

Select by Type of Business, Geography, Size of Business,
Credit Rating, Title of Executive...Any Way You Like It!

Our database includes everything you need to know, such
as: Company Name & Address, Phone & Fax Number,
Key Decision Makers, Credit Rating Codes, Number of
Employees, Estimated Sales Volume, SIC Code, Geo
Codes, Franchise/Brand Information, # of PCs, Square
Footage and E-Mail Addresses.

220 MILLION CONSUMERS , DATABASE

Select by Age, Income, Gender, Home Value, Renter,
ZIP Code... Hundreds of Ways to Target Your Best Leads!

Donnelley Marketing has been compiling this database for
over 85 years. Includes: Demographics & Lifestyle Selects,
Purchasing Power, Buying Behavior, Bankruptcies, Liens &
Judgements, E-mail Addresses & hundreds more.

infoUSA

Sales Solutions

13 MILLION EXECUTIVES AND
PROFESSIONALS BY TITLE

Businesses are nothing without people. We have the
decision-makers. CEQ's, Owners, Presidents, Human
Resources Executives, Chairman, Surgeons, Dentists,
Accountants, Engineers, Architects, Controller, Purchasing
Executive, Telecommunications Executive...And More!
Select by size of organization for any area.

NEW BUSINESSES, NEW HOMEOWNERS
& NEW MOVERS LISTS DATABASE
Freshest Dalabase Ever Compiled!

These are hot new leads-less than 30 days old. They have
money to spend. We add 50,000 new businesses every
week and 100,000 new homeowners/300,000 new movers
every week.

DIRECT MARKETING AND DATABASE
MARKETING SERVICES

We have it all. Custom Profiling, Prospect Analysis, Postal
Presort, NCOA, List Enhancement, Phone Append,
Merge Purge...And More!

‘Donnelley Marketing, Inc. is a non-exclusive licensee for NCOA, DSF
and LACS Processing.

Call Mark Schwartz at (402) 596-8933

E-mail: mark.schwartz@infoUSA.com

5711 S. 86th Circle
PO Box 27347
Omaha, NE 68127

Phone: (402) 596-8933
Fax: (402) 331-4950
Internet; www.infolUSA.com
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